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Build Your Brand!

CONSTRUCTION WORLD as part of its continuous endeavour to recognise top
performers conducted a perception-based survey of construction and
engineering companies amongst industry professionals. The results: top

performing companies that are perceived as top notch, are there in the pages
that follow. And urging them on, Ashish Shah, Director, Advisory - Governance,
Risk & Compliance, KPMG, tfells construction companies engaged in
infrastructure to continuously follow a brand-building exercise.

onstruction is a key economic

AK Misva
[

activity and accounts for almost

15 per cent of the GDP. India's

growth story has been driven by large-
scale projects encompassing infrastructure and
sectors like real estate, power, transport, oll
and gas, and utilities.

In order to enhance growth, it is essential
that owners and managers understand the
overall business environment that includes
government and regulatory policies and
procedures, global competition, technological
innovations and advancements and, most
important, ‘public perception’.

In response to the current global economic
slowdown, there have been huge investments
made by the government in the infrastructural
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gaining his trust and confidence. The whole
idea behind this strategy is to create a long-
term impression on the customer and build
long-lasting relationships with him, whether he
is a buyer, investor or a regulator.

Traditionally, construction companies enga-
ged in Infrastructure have been recognised as
technical firms whose core competencies have
always been engineering and construction
management. These companies have been
identified and acknowledged only by their
technical abliity. Innovation and other unique
marketing strategies have never been a strong
focus area for business development.

Today, all the well-developed brands are
those that have been built over the years on
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